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Confiden5al	



Cannibalisa8on is unlikely 
YouTube serves different users and a different purpose
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Cannibalisa8on is unlikely: 
YouTube supports different tracks

4	



RBB analysis of streams or views of the tracks outside the top 5,000, as a proportion of total streams or views, in each of the UK, France, Germany and Italy 
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Direct tes8ng shows no 
signs of cannibalisa8on
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All signs point towards a 
promo8onal effect
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RBB analysis of top 5,000 tracks streamed in the UK.  Similar figures were obtained for France, Germany and Italy. 
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RBB analysis of top 5,000 tracks streamed in the UK.  A similar figure was obtained for Germany.   
Statistical tests confirmed a leading relationship in each of the UK, Germany, France and Italy.   
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Direct tes8ng confirms a 
significant promo8onal 
effect
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RBB analysis of top 5,000 tracks streamed in the UK, Germany, France and Italy.   



Music videos generate 
substan8al revenues, and 
Official PMV content is heavily 
represented
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The vast majority of new, popular music is official content 
User generated content is also an important way  

for users to discover and consume music on YouTube 
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RBB analysis of top 5,000 tracks streamed in the UK. Similar figures were obtained for Germany, France and Italy.   



YouTube recommendations and playlists are important in 
driving consumption of music on YouTube,  
in particular for older, less popular music 
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RBB analysis of top 5,000 tracks streamed in the UK. Similar figures were obtained for Germany, France and Italy.   




