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The Internet and the ICT sector



The Internet’s second wave
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Wireless Internet overtaking fixed
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The Internet and the crisis:

What crisis?



Top 250 ICT firms (2000-2011)

Average number of employees and current USD, index 2000 = 100

H 2000 m2001 m2002 m2003 m2004 m2005 m2006 m2007 w2008 m2009 m2010 m2011
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200
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Revenue Employment R&D spending Net income Net debt

Note: Based on averages for those firms reporting.
1. Data for 2000 to 2004 are based on the panel of 250 firms of the ITO 2008. Values for 2009 have been estimated

based on firms’ interim reports in 2009.
®>> Source: OECD, Information Technology database, compiled from annual reports, SEC filings and market financials. 6



Understanding the economic
impact of the Internet with official
statistical data



General purpose technology

Broadband




Size of the US Internet economy

At least 3% (narrow scope) and up to 13% (broad scope)
of the United States’ business sector value added could be
attributed to Internet-related activities in 2010.
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Leveraging the Internet for growth



Businesses using the Internet
2010

(% of businesses with 10 or more persons employed)
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Korea: How firms use the Internet
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Pair SMEs with consultant services

Vision and
implementation
skills are more
important than

grants and

financial
assistance
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Canada’s approach

DTAPP: AdvisoryServices & Financial Assistance

Participants will work one-on-one with NRC-IRAP advisors to:
— Assessbusinessneeds and goals

— Determine which digitaltechnology is best suited to meet those needs
— Develop a plan to integrate the technology
— Assist with integrating it into their operations

Financial contributions will be provided to eligible firms
— Not all program participants will receive funding, advice is free

— Contributions can be used to undertake process and business model changes such

as adapting the technology to their enterprise, training staff and changing workflow
dynamics

Financial contributions will not cover
hardware or software purchases




The Internet is changing business



Role of SMEs in thé economy
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The junkyard
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- Micro<hationals

@ apbfrance.com - Auto-piéce B

€« C M © www.apbfrance.com/?ang=en
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itent Go to menu

Auto-Piéce Burguiére

www.apbfrance.com

Cestina Deutsch | English | Francais Lietuviu Romana

& Vehicles ¥ | Car parts demand an Access (4 Contact

Welcome to Auto-Piéce Burguiere's website

Open from Monday to Saturday

& Used vehicles & Damaged vehicles & Car parts
Espalion Rodez

Buying - Selling - Damaged and used vehicles
Buying - Selling - Used vehicles
Tourism - Utility - 4x4 - Misc.
All Makes

Tourism - Utility - 4x4 - Microcars
Motorcycles - Moped - Misc.
Used car parts
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Metropolitan France Delivery




Order fulfilment:/Amazon

FULFILLMENT -
You sell it. We shipit. =~ *amazon \v Y

“\ Step 1: You send your products to Amazon. | Step 4: Amazon picks and packs your products
You send your new or used products to Amazon's Fulfillment by Amazon picks your products from
P fulfillment centers. inventory and packages them.

Step 2: Amazon stores your products. —
Amazon catalogs and stores your products in our N
ready-to-ship inventory. ‘.‘

Step 5: Amazon ships your products.
Amazon ships the products to your customers from our
network of fulfillment centers.

Step 3: Customers order your products.

Amazon fulfills orders placed directly on Amazon.com i
or fulfilment requests you submit for sales not on 2 m|”|0n Se”erS on the platform
Amazon. When listed on Amazon.com: every day Comparable

storefronts would be the size of
Manhattan Island.




Internet supporting SMEs
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SMEs: Traditional barriers remain

Lack of expertise in international trade

Collective action problem (to influence laws)

High costs of customs administration

Restrictive foreign standards (health, safety, tech)
Asymmetric certification requirements

Inflexible labour markets
Severe bankruptcy laws

Tariff escalation

National security barriers
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Greek barriers to Internet SMEs

Ehe New Jork Times

A Tale of Greek Enterprise and Olive Oil, Smothered in
Red Tape

By SUZANNE DALEY
Published: March 18, 2012

« A successful web designer. Wanted to start
OliveShop.com

« 10 months to get permissions/forms signed and
stamped.

*  Prove up-to-date on his pension
« Chest x-rays and stool samples

- Banks insisted that company privacy and
marketing policies were written only in Greek on
the site to accept credit cards (even though
selling abroad). Instead went with Paypal and
set it up in 10 minutes.

- Didn’t pay the “speed tax”
« Getting permits meant taking turns standing in

@ line for one week
//

OECD http://www.nytimes.com/2012/03/19/world/europe/in-greece-business-rules-can-puzzle-
entrepreneurs.html

Fotis Antonopoulos




Need to prepare now for big
challenges



The looming ageing crisis

349.0
328.1

® Chinese population, 65 years
and older, in millions

1953 1964 1982 1990 2000 2010 2020 2030 2040 2050

@>> Source: Xiao Caiwei, Chinese National Committee on Ageing, OECD/APEC Workshop
OECD on the Silver Economy, 2012-09-13, Tokyo Japan,
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Payments
Braintree

GOugle Payments

In-Store » Online »
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Financing: Kickstarter.com

KICKSTARTER  Discover  sunt BLOG HELP SIGNUP LOGIN

Pebble: E-Paper Watch for iPhone and Android

A Product Design project in Palo Alto, CA by Pebble Technology - send message

PROJECT HOME m BACKERS 24,367 COMMENTS 1,732

¢ REMIND ME

24,367

BACKERS

$3,491,051

PLEDGED OF $100,000 GOAL

31

DAYS TO GO

THIS PROJECT WILL BE FUNDED ON FRIDAY
MAY 18, 11:00PM EDT.

BACK THIS PROJECT

$1 MINIMUM PLEDGE

ke B 43592 likes. 5:(9” Up to see what M Tweet | <>EMBED http://kck.stHumVS PLEDGE $99 OR MORE
your friends like.
O 200 Backers BB )

skl , EARLY BIRDS Help us get started! One Jet
Black Pebble watch. This watch will retail for

¢ Check out the video ¢ more than $150. Free shipping to USA. (Add
$10 for shipping to Canada, $15 for

@ international shipping.)
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Technical outsourcing: Cloud

GOOS[Q Apps for Business

Solutions Products How it works Get started Customers Support

Run your business, not your email server
Gmail for business offers 25 GB of storage per user, powerful spam filtering, BlackBerry
and Outlook interoperability, and a 99.9% uptime SLA.




Unemployment —Who is hit?

OECD countries,” 2008-09°

Percentage changes
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